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Unterhaltung durch Medien: Theorie und Messung (S. 142-173). Halem Vetlag.

Trepte, S. (2006). Social identity theory. In J. Bryant & P. Vorderer (Hrsg.), Psychology of Entertainment (p. 255-272).
Erlbaum Associates.

Trepte, S. (2005). Cross-Media-Analyse. In L. Mikos & C. Wegener (Hrsg.), Qualitative Medienforschung. Ein Handbuch
(S. 508-515). UTB.
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Millionét?' und ,Das Quiz mit Jorg Pilawa“. In U. Hasebrink, P. Réssler, H. Scherer & D. Schlitz (Hrsg,),
Nutzung von Medienspielen — Spiele der Mediennutzer (S. 107-133). Verlag R. Fischer.

Trepte, S. (2004). Zur Geschichte der Medienpsychologie. In R. Mangold, P. Vorderer & G. Bente (Hrsg.), Lehrbuch
der Medienpsychologie (S. 3-25). Hogrefe.

Trepte, S. & Baumann, E. (2004). ,,More and More* oder Kannibalisierung? Eine empirische Analyse der
Nutzungskonvergenz von Nachrichten- und Unterhaltungsangeboten in TV und WWW. In U. Hasebrink, L.
Mikos & E. Prommer (Hrsg.), Mediennutzung in konvergierenden Medienumgebungen (S. 173-197). Verlag R. Fischer.
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Kommunikationswissenschaft. Band 1: Einfihrung, Problematisierungen und Aspekte der Methodenlogik aus
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German Psychological Society (DGPs), Esch-sur-Alzette, Luxembourg.

Braun, M., Heintz, L., Kruschinski, S., Trepte, S., & Scharkow, M. (2023, May 25-29). Gender diversity at academic
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conference, Toronto, Ontario, Canada.

Dombrowski, J. & Trepte, S. (2023, May 25-29). Understanding the role of commmunication for managing individnal privacy on
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Bérsting, J., Frener, R., & Trepte, S. (2023, May 18-20). Bedrohung der Demokratie, Bedrohung der Privatheit? Die
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Kommunikationswissenschaft (DGPuK), Bremen, Germany.
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(NFP-S). 52nd Conference of the German Psychology Society (DGPs). Hildesheim, Germany.

Schiwel, S., Frener, R. & Trepte, S. (2022, May 26-31). Privacy and political targeting on social media in the light of the Federal
Election 2021 in Germany. ICA’s 72nd annual conference, Paris, France.

Trepte, S., Scharkow, M. (2022, May 26-30). Are all of us invited to the party? National diversity of ICA conferences and
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12th Conference of the Media Psychology Division of the German Psychological Society (DGPs), Aachen,
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Wagner, J., Frener, R. & Trepte, S. (2021, September 8-10). Development and validation of the Need for Privacy Scale (NFP-
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Society (DGPs), Aachen, Germany.
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Frener, R., Wagner, J., & Trepte, S. (2021, May 27-31). Development and validation of the Need for Privacy Scale (NFP-S)
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Datenschutz: Was die Dentschen iiber Privatheit im Internet und Datenschutz, wissen und wie sie sich schiitzen [Vortrag).
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Trepte, S. (2019, May 17). Privacy and Control [Paper presentation]. Privacy Online: What have we learned so far?,
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Masur, P. K. & Trepte, S. (2019, May 24-28). Transformative or not? How experiences of privacy violations influence privacy
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Technology Division]. ICA’s 69th annual conference, Washington, DC, United States.

Dienlin, T., Braunlich, K., & Trepte, S. (2019, May 24-28). How do like and dislike buttons affect communication? A privacy
calenlus approach to understanding self-disclosure online in a one-week field experiment [Paper presentation]. ICA’s 69th
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Teutsch, D.; Masur, P. K. & Trepte, S. (2018, October 5-7). Perceiving the difference — Privacy perceptions in mediated and
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Dienlin, T., Braunlich, K., & Trepte, S. (2018, May 24-28). Der Einfluss von Like und Dislike-Buttons anf die
Selbstoffenbarung bei politischen Beteilignngsportalen [Paper presentation|. ICA's 68th Annual Conference, Prague,
Czech Republic.

Dienlin, T., Masur, P., & Trepte, S. (2018, May 24-28). A longitudinal analysis of the privacy paradox nsing RI-CL.PM
[Paper presentation]. ICA’s 68th Annual Conference, Prague, Czech Republic.

Masur, P. K., Quinn, K., Trepte, S. & Epstein, D. (2018, May 24-28). More than privacy risks awareness: Assessing Internet
users’ online privacy literacy in Germany and in the USA [Paper presentation]. ICA’s 68th annual conference,

Prague, Czech Republic.
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Prague, Czech Republic.

Trepte, S. (2018, May 24-28). Out of control: Privacy and communication in the light of social media affordances [Paper
presentation]. ICA's 68th annual conference, Prague, Czech Republic.
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Masur, P. K., Trepte, S. & Wolfers, L. (2018, 9.-11. Mirz). Mehr als Bewusstsein fiir Privatheitsrisiken: Eine progessorientierte
Rekonzeptualisierung der Online-Privatheitskompeteng [Vortrag]. Jahrliche Konferenz der Deutschen Gesellschaft
fiir Publizistik und Kommunikationswissenschaft (DGPuK), Mannheim.

Dienlin, T., Braunlich, K., & Trepte, S. (2018, 25.-27. Januar). Der Einfluss von Like und Dislike-Buttons anf die
Selbstoffenbarung bei politischen Beteilignngsportalen [Vortrag]. 26te Jahtliche Konferenz der DGPuK Rezeptions-
und Wirkungsforschung, Hohenheim.

Dienlin, T., Masur, P. K., & Trepte, S. (2017, September 6-8). Privacy concerns decrease self-disclosure online: A longitudinal
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Society (DGPs). Landau, Germany.

Dienlin, T., Trepte, S., & Scharkow, M. (2017, May 25-29). Se/f-disclosure and the affordances of SINS's: Testing the privacy
calenlus within an experimental framework [Paper presentation]. ICA’s 67th Annual Conference, San Diego, United
States.

Domahidi, E., Ellison, E., Utz, S., & Trepte, S. (2017, May 25-29). Tie strength and SINS affordances [Presentation)].
ICA’s 67th Annual Conference, San Diego, United States.

Masur, P. K., Trepte, S. & Scharkow, M. (2017, May 25-29). Social support and self-disclosure in face-to-face and instant
messenger communication [Paper presentation]. ICA’s 67th Annual Conference, San Diego, United States.

Dienlin, T., Masur, P. K., & Trepte, S. (2016, September 28-22). Displacement or reinforcement? The reciprocity of FtF, IM,
and SINS' communication and their effects on loneliness and life satisfaction |Paper presentation]. 50th conference of the
German Psychological Association (DGPs), Leipzig, Germany.

Masur, P. K., Scharkow, M. & Trepte, S. (2016, 18.-22.September). Geben und Nebhmen: Das Zusammenspiel von
Selbstoffenbarungsbereitschaft und sozialer Unterstiitzung in Online- und Offline-Kontexten [Vortrag]. 50th conference of
the German Psychological Association (DGPs), Leipzig.

Dienlin, T., Masur, P., & Trepte, S. (2016, June 9-13). Displacement or reinforcement? The reciprocity of FtF, IM, and SNS
communication and their effects on loneliness and life satisfaction [Paper presentation]. ICA's 66th annual conference,
Fukuoka, Japan.

Loy, L. S., Masur, P. K., Schmitt, ]. B., Mothes, C., & Trepte, S. (2016, June 9-13). Politically informed in a complex world?
Time affluence, informational self-efficacy, and need for cognition as predictors of political media nse and political knowledge.
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Trepte, S., Dienlin, T., & Masur, P. K. (20106, June 9-13). Control: An obsolete paradigm in understanding privacy? [Paper
presentation]. ICA's 66th annual conference, Fukuoka, Japan.

Vitak, J., Kisselburgh, L., Zimmer, M. T., Peatrce, K., Trepte, S., Dienlin, T., & Masur, P. K. (2016, June 9-13). New
communication technologies: Issues of privacy, power & control [Paper presentation]. ICA's 66th annual conference,
Fukuoka, Japan.

von Pape, T., Trepte, S. & Mothes, C. (2016, June 9-13). Besween the "Right to be Forgotten" and the ""Celebrity-Hack"': Press
Coverage on Digital Privacy [Paper presentation|. ICA's 66th annual conference, Fukuoka, Japan.

Masur, P. K., Teutsch, D. & Trepte, S. (2015, September 20-11). I am concerned about my privacy, but can 1 protect it? The
moderating role of online privacy literacy [Presentation]. 9th Conference of the Media Psychology Division of the
German Psychological Society (DGPs), Ttbingen, Germany.

Dienlin, T., Masur, P. K. & Trepte, S. (2015, September 20-11). Longitudinal analysis fo social support in mediated and non-
medjated channels [Presentation]. 9th Conference of the Media Psychology Division of the German
Psychological Society (IDGPs), Tiibingen, Germany.

Dienlin, T., Trepte, S., & Schmitt, J. B. (2015, May 21-25). Good news! How reading one-sided news articles influences positive
distinctiveness and learning from news [Paper presentation]. ICA's 65th Annual Conference, San Juan, Puerto Rico.

Masur, P. K., Teutsch, D., & Trepte (2015, May 21-25). How skilled are internet users when it comes to online privacy and data

protection? Development and validation of the Online Privacy Literacy Scale (OPLLS) [Paper presentation]. ICA's 65th
Annual Conference, San Juan, Puerto Rico.

Prof. Dr. Sabine Trepte 9/16



Teutsch, D., Masur, P. K., & Trepte, S. (2015, May 21-25). What should users know about online privacy? Towards the Online
Privacy Literacy Scale (OPLILS) [Paper presentation]. ICA's 65th Annual Conference, San Juan, Puerto Rico.

Masur, P. & Trepte, S. (2015, 13.-15. Mai). Privatheitseinstellungen und -verbalten im Zeitverlanf: Eine Analyse repréisentativer
Befragungsdaten von 2011 und 2014 [Vortrag]. Jahrestagung der DGPuK, Darmstadt.

Masut, P., Teutsch, D., & Trepte, S. (2015, 13-15. Mai). Wie kompetent sind deutsche Internetnutzer im Umgang mit Privatheit
im Internet? Entwicklung und V alidiernng der Online-Privatheitskompeteng-Skala [V ortrag|. Jahrestagung der DGPul,
Darmstadt.

Masur, P. K., Teutsch, D. & Trepte, S. (2014, 16-17. Oktober). Sind Nutzer in der Lage ihre Privatsphare zu schiitzen? Eine
Abnalyse der Online-Privatheitskompetenz, in Dentschland [Vortrag]. Tagung "Riume und Kulturen des Privaten” des
DFG-Graduiertenkollegs 1681 "Privatheit", Passau.

Teutsch, D., Masur, P. K. & Trepte, S. (2014, Oktober 16-17). Privacy contexts and reciprocal effects - An empirical validation
of Nissenbaum's contextual integrity [Presentation]. Conference "Riume und Kulturen des Privaten" of DFG-
Graduiertenkolleg 1681 "Privatheit", Passau, Germany.

Trepte, S., Masur, P. K. & von Pape, T. (2014, 20. Oktober). Privatheit im Wandel? Eine reprisentative Umfrage und eine
Inhaltsanalyse zur Wabrnebmung von Privatheit in Deutschland [V ortrag]. Symposium zum Auftakt des
Foérderschwerpunkts Privatheit, Berlin.

Teutsch, D., Masur, P. K. & Trepte, S. (2014, 21.-25. September). Was wissen Nutzer iiber Privatsphdarestrategien und
Datenschutz im Internet? Entwickiung einer Skala zur Erfassung von Online-Privatsphérekompetens, [Poster
Prisentation]. 49. Kongtess der Deutschen Gesellschaft fur Psychologie, Bochum.

Eveland, W. P. & Trepte, S. (2014, May 22-26). Elaborating on elaboration: How to grasp what newsreaders think and learn
while discussing politics [Paper presentation]. ICA's 64th annual conference, Seattle, WA, United States.

Trepte, S., & Dienlin, T. (2014, May 22-26). Risky bebaviors: How online experiences influence privacy
bebaviors [Paper presentation]. ICA's 64th annual conference, Seattle, WA, United States.

Prochnow, C., Brindle, K., Debbelt, C., Fischer, M., Renz, R., Sesselmann, F., Schmitt, J. B., Trepte, S. (2014, 26.-28.
Mirz). Wissen, was in dir steckt - Entwicklung eines Online-Tools zur Forderung von Medienkompetenz, und politischem
Wissen bei Jugendlichen und jungen Erwachsenen [Poster Prasentation]. Fachtagung Medienkompetenz, Tutzing.

Trepte, S., Teutsch, D. & Masur, P.K. (2014, January 22-24). Do people know about privacy and data protection strategies?
OPLIS: Towards the "Online Privacy Literacy Scale [Presentation]. 7th International Conference "Computers,
Privacy & Data Protection", Brussels, Belgium.

Trepte, S., & Schmitt, ]. B. (2013, September 4-6). Quality rules: Experimental results on the influence of recipients' similarity
with news protagonists and the quality of political discussion on political knowledge [Presentation]. 8. Conference of the
Media Psychology Division of the German Psychological Society (DGPs), Wirzburg, Germany.

Reinecke, L., Trepte, S., Quiring, O. Yao, M. Z., & Ziegele, M. (2013, June 17-21). Online privacy and social gratifications:
A cross-cultural study on privacy management on social network sites [Paper Presentation|. ICA’s 63rd annual
conference, London, United Kingdom.

Trepte, S., Dienlin, T., & Reinecke, L. (2013, June 17-21). Online vs. offline social support: How do they pay into satisfaction
with social support and satisfaction with life? [Paper Presentation]. ICA’s 63rd annual conference, London, United
Kingdom.

Dienlin, T., & Trepte, S. (2013, June 17-21). Is the privacy paradox a relic of the past? An in-depth analysis of privacy attitudes
and privacy behaviors [Paper Presentation|. ICA’s 63rd annual conference, London, United Kingdom.

Reinecke, L., Trepte, S., Peter, J., Quiring, O., Yao, M. Z., & Ziegele, M. (2013, 08.-10. Mai). Online-Privatsphdre im
Schnittbereich von Kultnr und Nutzungsgratifikationen: Eine Fiinf-Lander-Studie zum Umgang mit Privatsphdre anf Sozialen
Netzwerkplattformen [Vortrag]. 58. Jahrestagung der Deutschen Gesellschaft fiir Publizistik- und
Kommunikationswissenschaft (DGPuK), Mainz.
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Trepte, S., Dienlin, T., & Reinecke, L. (2013, 08.-10. Mai). Der Einfluss negativer Erfabrungen in sozialen Netzwerken anf die
informationale, psychologische und soziale Privatsphdre [Vortrag]. 58. Jahrestagung der Deutschen Gesellschaft fir
Publizistik- und Kommunikationswissenschaft (DGPuK), Mainz.

Dienlin, T. & Trepte, S. (2013, Januar 24-26). The Real Thing: Eine 1dngsschnittstudie zum V ergleich von Online- und Offline-
Sozialkapital und ihrer Wirkung anf Lebenszufriedenbeit [V ortrag|. Jahrestagung der Fachgruppe Rezeptions- und
Wirkungsforschung in der DGPuK, Wien, Osterreich.

Schmitt, J. B., & Trepte, S. (2013, Januar 24-26). Wie eignen sich Jugendliche und junge Erwachsene politisches Wissen aus
Medien an? [Vortrag]. Jahrestagung der Fachgruppe Rezeptions- und Wirkungsforschung in der DGPuK,
Wien, Osterreich.

Trepte, S. (2012, October 7-10). A psychological perspective on privacy and self-disclosure: Why do people self-disclose online and
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Trepte, S. & Reinecke, L. (2012, 24.-29. September). Authentizitit Online und Offline [Vortrag). 47. Kongress der
Deutschen Gesellschaft fiir Psychologie, Bielefeld.

Trepte, S. & Reinecke, L. (2012, May 24-28). The feel-good effect of online authenticity: A longitudinal study on the predictors and
effects of authenticity on social network sites [Paper Presentation]. ICA’s 62th annual conference, Phoenix, AZ,
United States.

Trepte, S. & Reinecke, L. (2012, May 24-28). The influence of proximity and familiarity on online and offline social capital in
electronic sports [Paper Presentation]. ICA’s 62th annual conference, Phoenix, AZ, United States.

Reinecke, L., & Trepte, S. (2011, August 10-11). Self-disclosure in the social web: A three-wave panel study on the effects of social
network site use on online self-disclosure [Paper Presentation]. 7th Conference of the Media Psychology Division of
the German Psychological Society (DGPs), Bremen, Germany.

Trepte, S., & Maal3, W. (2011, May 27-29). Political knowledge, age, and the use of online news [Paper Presentation]. ICA’s
61th annual conference, Boston, MA, United States.

Trepte, S., & Reinecke, L. (2011, May 27-29). Privacy concerns and online self-disclosure on social network sites: A longitndinal
study [Paper Presentation]. ICA’s 61th annual conference, Boston, MA, United States.

Trepte, S., & Reinecke, L. (2011, May 27-29). Social network site use and self-disclosure online: A model of reciprocal influence
[Paper Presentation]. ICA’s 61th annual conference, Boston, MA, United States.

Reinecke, L., Trepte, S. & Maal3, W. (2011, May 27-29). The joy of winning: Game-related efficacy experiences as a mediator
between player performance and enjoyment [Paper Presentation]. ICA’s 61th annual conference, Boston, MA, United
States.

Trepte, S. & Reinecke, L. (2011, March 14-16). Se/f-disclosure online: How social network sites socialize their users towards more
openness by offering social rewards [Presentation]. 11th General Online Research Conference, Diisseldorf,
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Trepte, S. & Reinecke, L. (2010, October 12-15). The effects of social network use on privacy, social support, and well-being: A
longitudinal study [Presentation]. 3rd European Communication Conference, Hamburg, Germany.

Maal3, W., Trepte, S. & Reinecke, L. (2010, 26.-30. Septembet). The social side of gaming: Online-Computerspiele und der
Aufban von Sozialkapital [Vortrag]. 47. Kongress der Deutschen Gesellschaft fiir Psychologie, Bremen.

Trepte, S., Reinecke, L. & Behr, K.-M. (2010, June 21-25). Avatar creation and video game enjoyment: effects of life-satisfaction,
game competitiveness, and identification with the avatar [Paper Presentation]. ICA’s 60th annual conference,
Singapore.

Trepte, S., & Reinecke, L. (2009, September 8-10). I will survive! Efficacy experiences in game play are more important for media
enjoyment than scoring [Presentation]. 6. Conference of the Media Psychology Division of the German

Psychological Society (DGPs), Duisburg, Germany.

Reinecke, L. & Trepte, S. (2009, May 21-25). Games and recovery: The use of video and computer games to recuperate from stress
and strain [Paper Presentation]. ICA’s 59th annual conference, Chicago, IL, United States.
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Trepte, S. & Reinecke, L. (2009, 12.-13. Februar). Privatsphére im Social Web: Wirkung des Web 2.0 anf den Stellenwert von
Privatsphdre und die Bereitschaft zur Preisgabe intimer Informationen. Eine Forschungsagenda [V ortrag). Jahrestagung der
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Trepte, S. (2008, November 25-28). Opinion leadership, political sophistication and the media [Presentation]. 2nd European
Communication Conference, Barcelona, Spain.

Trepte, S., Reinecke, L., & Behr, K.-M. (2008, October 16-18). Competition or coping? The effects of satisfaction with life on
the choice of avatar features [Paper Presentation]. 11th Annual International Workshop on Presence, Padua, Italy.

Reinecke, L. & Trepte, S. & Behr, K.-M. (2008, July 20-25). Web 2.0 users’ values and concerns of privacy [Presentation].
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