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Peer-reviewed Journal Publications 
 
 
Dombrowski, J. & Trepte, S. (2026). Taking stock of social media privacy: meta-analytic evidence on how 

control, trust, and concerns are associated with social media use, disclosure, and protection. Journal of 
Computer-Mediated Communication 31(1).. https://doi.org/10.1093/jcmc/zmaf025   

 Open material, data and code: https://osf.io/efd7c/   
 
Jansen, A., Trepte, S. & Scharkow, M. (2025). Authors’ Gender and Productivity as Predictors of Reciprocal 

Dynamics in Publications and Citations in Communication. Annals of the International Communication 
Association (3), https://doi.org/10.1093/anncom/wlaf023   

 Open material, data and code: https://osf.io/p3698/     

Boczek, K., Rothenberger, L., Braun, M., Jansen, A., Müller, K.F., Scharkow, M., Trepte, S. (2025) Gender 
diversity in the field of communication in DACH countries—A scientometric analysis of the scientific job 
market, publications, citations, and grants. Publizistik (4). https://doi.org/10.1007/s11616-025-00921-7 

 Open material, data and code: https://osf.io/th7x2/  
 

Börsting, J., & Trepte, S. (2025). Longitudinal dynamics of self-presentation in face-to-face and messenger-
based communication. Psychology of Popular Media, 14(3), 411-421. 
https://dx.doi.org/10.1037/ppm0000568 
Open data, code, material and fully reproducible: https://osf.io/xs6ka/ 

 
Börsting, J., Frener, R. & Trepte, S. (2024) Privacy and political online microtargeting during the German 

Federal Election 2021. Behaviour & Information Technology, 44(12), 3097–3114.  
https://doi.org/10.1080/0144929X.2024.2431052  
Open data, code, material and fully reproducible: https://osf.io/94enq  

 
Cho, H., Metzger, M., Trepte, S., & Nekmat, E. (2023). A cross-country study of comparative optimism about 

privacy risks on social media. International Journal of Communication 17, 2003-2023. 
https://ijoc.org/index.php/ijoc/article/view/19990  

 
Braun, M., Heintz, L., Kruschinski, S., Trepte, S., & Scharkow, M. (2023). Gender diversity at academic 

conferences - The case of the International Communication Association (ICA). Journal of 
Communication 73(6), 601-615. https://doi.org/10.1093/joc/jqad032 
Open data, code, material and fully reproducible: https://osf.io/nks6h/  

 
Frener, R., Dombrowski, J., & Trepte, S. (2023). Development and validation of the Need for Privacy Scale 

(NFP-S). Communication Methods and Measures 18(1), 48-71. 
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Scharkow, M., & Trepte, S. (2023). National diversity at conferences of the International Communication 

Association. Annals of the International Communication Association. 48(1), 17-36. 
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Open data, code, material and fully reproducible: https://osf.io/3pe6y/  

 
Dienlin, T., Masur, P. K., & Trepte, S. (2023). A longitudinal analysis of the privacy paradox. New Media & 

Society 25(4), 1043-1064. https://doi.org/10.1177/14614448211016316 
Open data, code, material and fully reproducible: https://osf.io/4wabh/  

 
Frener, R., & Trepte, S. (2022). Theorizing gender in online privacy research. Journal of Media Psychology. 

34(2), 77-88. https://doi.org/10.1027/1864-1105/a000327    
Open material: https://osf.io/4zwn9/  

 
Schäwel, J., Frener, R., & Trepte, S. (2021). Political microtargeting and online privacy: A theoretical approach 
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https://doi.org/10.17645/mac.v9i4.4085 
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Schäwel, J., Frener, R., Masur, P. K., & Trepte, S. (2021). Learning by doing oder doing by learning? Die 
Wechselwirkung zwischen Online-Privatheitskompetenz und Datenschutzverhalten. Medien- und 
Kommunikationswissenschaft, 69 (2), 221-246. https://doi.org/10.5771/1615-634X-2021-2-221  
Open data, code, material and fully reproducible: https://osf.io/43ukv/  

 
Bräunlich, K., Dienlin, T., Eichenhofer, J., Helm, P., Trepte, S., Grimm, R., Seubert, S., & Gusy, C. (2021). 

Linking loose ends: The interdisciplinary privacy and communication model. New Media and Society, 
23(6), 1443-1464.  https ://doi.org/10.1177/1461444820905045     

 
Dienlin, T., Johannes, N., Bowman, N. D., Masur, P. K., …. Trepte, S. … de Vreese, C. (2021). An agenda for 

open science in Communication. Journal of Communication, 71(1), 1-26. 
https://doi.org/10.1093/joc/jqz052  

  
Masur, P. K., & Trepte, S. (2021). Transformative or not? How privacy violation experiences influence online 

privacy concerns and online information disclosure. Human Communication Research, 47(1), 49-74. 
https://doi.org/10.1093/hcr/hqaa012  
Open data, code, material and fully reproducible: https://osf.io/e8f9v/   

 
Trepte, S. (2021). The social media privacy model: Privacy and communication in the light of social media 

affordances. Communication Theory, 31(4), 549-570. https://doi.org/10.1093/ct/qtz035    
 Online supplemental material: https://osf.io/xhqjy/  
 
Trepte, S., & Loths, L. (2020). National and gender diversity in communication: A content 

analysis of six journals between 2006 and 2016. Annals of the International Communication Association, 
44(4), 289-311. https://doi.org/10.1080/23808985.2020.1804434     
Open data, code, material and fully reproducible: https://osf.io/3wzrq/  

 
Trepte, S., Scharkow, M. K., & Dienlin, T. (2020). The privacy calculus contextualized: The influence of 

affordances. Computers in Human Behavior, 104. https://doi.org/10.1016/j.chb.2019.08.022  
Open data, code, material and fully reproducible: https://osf.io/8bsem/  

 
Teutsch, D., Masur, P. K., & Trepte, S. (2018). Privacy in mediated and nonmediated interpersonal 

communication: How subjective concepts and situational perceptions influence behaviors. Social Media 
+ Society 4(2). https://doi.org/10.1177/2056305118767134  

 
Trepte, S., Masur, P. K., & Scharkow, M. (2018). Mutual friends’ social support and self-disclosure in face-to-

face and Instant Messenger communication. Journal of Social Psychology, 158(4), 430-445. 
https://doi.org/10.1080/00224545.2017.1398707  

 Open data, code, material and fully reproducible: https://osf.io/wvbpf/  
 
Trepte, S., Schmitt, J. B., & Dienlin, T. (2018). Good News! How reading valenced news articles influences 

positive distinctiveness and learning from news. Journal of Media Psychology, 30(2), 66-78. 
https://doi.org/10.1027/1864-1105/a000182  

 
Dienlin, T., Masur, P. K., & Trepte, S. (2017). Reinforcement or displacement? The reciprocity of FtF, IM, and 

SNS communication and their effects on loneliness and life satisfaction. Journal of Computer-Mediated 
Communication, 22(2), 71–87. https://doi.org/10.1111/jcc4.12183 
Open data, code, material and fully reproducible: https://osf.io/258nt/lo 
 

Masur, P. K., Teutsch, D., Dienlin, T., & Trepte, S. (2017). Online-Privatheitskompetenz und deren Bedeutung 
für demokratische Gesellschaften [engl. Online privacy literacy and its significance for democratic 
societies]. Forschungsjournal Soziale Bewegungen, 30 (2), 180-189. https://doi.org/10.1515/fjsb-2017-
0039   

 
Masur, P. K., Teutsch, D., & Trepte, S. (2017). Entwicklung und Validierung der Online-

Privatheitskompetenzskala (OPLIS). Diagnostica. 63(4), 256-268. https://doi.org/10.1026/0012-
1924/a000179 

 Online supplemental material: http://www.oplis.de/   
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Trepte, S., Loy, L., Schmitt, J. B., & Otto, S. (2017). Hohenheimer Inventar zum Politikwissen (HIP). 
Konstruktion und Skalierung. Diagnostica, 63(3), 206-218. https://doi.org/10.1026/0012-1924/a000180  
Online supplemental material: http://www.hip-online.org/  

 
Trepte, S., Reinecke, L., Ellison, N. B., Quiring, O., Yao, M. Z., & Ziegele, M. (2017). A cross-cultural 

perspective on the privacy calculus. Social Media + Society,  3(1). 
https://doi.org/10.1177/2056305116688035  

 
Trepte, S., & Schmitt, J. B. (2017). The effect of age on the interplay between news exposure, political 

discussion, and political knowledge. Journal of Individual Differences, 38(1), 21-28. 
https://doi.org/10.1027/1614-0001/a000218 

 
Von Pape, T., Trepte, S., & Mothes, C. (2017). Privacy by disaster? Press coverage of privacy and digital 

technology. European Journal of Communication 32(3), 189-207. 
https://doi.org/10.1177/0267323117689994  

 
Dienlin, T., & Trepte, S. (2015). Is the privacy paradox a relic of the past? An in-depth analysis of privacy 

attitudes and privacy behaviors. European Journal of Social Psychology, 45(3), 285-297. 
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Trepte, S. (2015). Social media, privacy, and self-disclosure: The turbulence caused by social media’s 
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Trepte, S., Dienlin, T., & Reinecke, L. (2015). The influence of social support received in online and offline 
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Trepte, S., Masur, P. K., Scharkow, M., & Dienlin, T. (2015). Privatheitsbedürfnisse verschiedener 

Kommunikationstypen on- und offline: Ergebnisse einer repräsentativen Studie zum Umgang mit 
persönlichen Inhalten. Media Perspektiven, 5, 250-257. https://medienpsychologie.uni-
hohenheim.de/fileadmin/einrichtungen/psych/Dateien/Publikationen/Trepte_Masur_Scharkow_Dienlin_2
015_Privatheitsbeduerfnisse_verschiedener_Kommunikationstypen_on-_und_offline.pdf  

 
Vorderer, P., Klimmt, C., Rieger, D., Baumann, E., Hefner, D., Knop, K., Krömer, N., Mata, J. von Pape, T., 

Quandt, T., Reich, S., Reinecke, L., Trepte, S., Sonnentag, S., & Wessler, H. (2015). Der mediatisierte 
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Reinecke, L., & Trepte, S. (2014). Authenticity and well-being on social network sites: A two-wave longitudinal 

study on the effects of online-authenticity and the positivity bias in SNS communication. Computers in 
Human Behavior, 30, 95-102. https://doi.org/10.1016/j.chb.2013.07.030  

 
Trepte, S., & Reinecke, L. (2013). The reciprocal effects of social network site use and the disposition for self-

disclosure: A longitudinal study. Computers in Human Behavior, 29(3), 1102-1112. 
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Trepte, S., Reinecke, L., & Jüchems, K. (2012). The social side of gaming: How online computer games creates 

online and offline social support. Computers in Human Behavior, 28(3), 832-839. 
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Trepte, S., & Reinecke, L. (2011). The pleasures of success: Game-related efficacy experiences as a mediator 

between player performance and game enjoyment. Cyberpsychology, Behavior, and Social Networking, 
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Trepte, S., & Reinecke, L. (2010). Avatar creation and video game enjoyment: Effects of life-satisfaction, game 

competitiveness and identification with the avatar. Journal of Media Psychology: Theories, Methods, and 
Applications, 22(4), 171-184. https://doi.org/10.1027/1864-1105/a000022  
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Trepte, S., & Scherer, H. (2010). Opinion Leaders – Do they know more than others about their area of interest? 
Communications. The European Journal of Communication Research, 35(2), 119-140. 
https://doi.org/10.1515/COMM.2010.007       

 
Trepte, S., & Böcking, B. (2009). Was wissen die Meinungsführer? Die Validierung des Konstrukts 

Meinungsführerschaft im Hinblick auf die Variable Wissen. Medien- und Kommunikationswissenschaft, 
57(4), 443-463. https://doi.org/10.5771/1615-634x-2009-4-443   

 
Trepte, S., Reinecke L., & Behr, K. (2009). Creating virtual alter egos or superheroines? Gamers’ strategies of 

avatar creation in terms of gender and sex. International Journal of Gaming and Computer-Mediated 
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Trepte, S., & Masur, P. K. (Eds.) (2023). The Routledge handbook of privacy and social media. Routledge. 
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Trepte, S., Reinecke, L., & Schäwel, J. (2021). Medienpsychologie. 3. Auflage, Neubearbeitung. Kohlhammer 

Verlag. 
 
Trepte, S., & Reinecke, L. (2019). Medienpsychologie. 2. Auflage. Kohlhammer Verlag. 
 
Trepte, S., & Reinecke, L. (2013). Medienpsychologie. 1. Auflage. Kohlhammer Verlag. 
 
Reinecke, L., & Trepte, S. (Hrsg.) (2012). Unterhaltung in neuen Medien. Von Halem Verlag. 
 
Trepte, S., & Reinecke, L. (Eds.) (2011). Privacy Online. Perspectives on privacy and self-disclosure in the 

social web. Springer.  
 
Trepte, S., & Verbeet, M. (Hrsg.) (2010). Allgemeinbildung in Deutschland. Erkenntnisse aus dem SPIEGEL-
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Trepte, S., Burkhardt, S., & Weidner, W. (2008). Wissenschaft in den Medien präsentieren: Ein Ratgeber für die 
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Rezeptionsphänomen und zur Konstruktion des Selbst. Reinhard Fischer Verlag. 
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Trepte, S. & Dombrowski, J. (2026, in prep). Privacy concerns and privacy satisfaction across the life-span. In 

A. Siibak, K. Quinn, C. Robinson & C. Lutz (Eds.). The Routledge Handbook of Digital Privacy and 
Surveillance Throughout Life. Routledge 

 
Trepte, S. (2026, in press). Psychologie als Grundlagenfach der Medienwirkungsforschung. In W. Schweiger & 

A. Fahr & D. Wirz (Hrsg.), Handbuch Medienwirkungsforschung, 2. Auflage, Springer 
 
Braun, M., Heintz, L., Jansen, A., Holzschneider, S., Scharkow, M., Trepte, S. (2025). Diversity-x. Ein Tool zur 
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Trepte, S. (2025). Privacy. In R. Bailey & G. Read (Eds.). The De Gruyter handbook of media psychology (p. 

41-55). De Gruyter 
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The Routledge Handbook of Privacy and Social Media (pp. 25-36). Routledge. 
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Trepte, S. (2023). Preface. In S. Trepte & P.K. Masur (Eds.), The Routledge Handbook of Privacy and Social 
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Masur, P. K., Hagendorff, T., & Trepte, S. (2023). Challenges in studying social media privacy literacy. In S. 

Trepte & P.K. Masur (Eds.), The Routledge Handbook of Privacy and Social Media (pp. 110-123). 
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